Weekly email from www.DavidCharlton.net – The Danger of Being Trendy
When my family and I went to dinner recently we chose a new restaurant, and to be honest, I’m not sure I want to return.  The food was very good, but there were more television screens per square foot than a Best Buy store.  Wall-mounted TVs were blaring from every direction and even more irritating, they were all broadcasting different programs.  

The multitude of screens started me thinking about the projection screen in our sanctuary, and the misgivings some have about including screens in worship.  We try to be careful about how we use our screen; still, we end up with the usual church compromise of some people thinking we use it too much and others wishing we would use it more.  While I have misgivings about how we can use or misuse media in worship, my concern really centers on a larger issue – does the use of screens and visual media in worship teach churches to chase trends?  Some people call the use of media relevancy, which it certainly may be, but it may also be nothing more than jumping on the latest trend.
Is it wrong to be trendy?  Can’t we use things like media to attract people and engage their hearts and minds in new and creative ways?  Yes.  In fact, last week I was impressed while watching some incredibly creative and moving video montages created by my nephew for his church.  My fear, though, is that every time a church jumps onboard the latest trend (or decides to become more relevant, depending on your point of view) we train people to be more in tune with the newness and creativity of the medium than with the timelessness of the message.  This thought was reinforced yesterday when I talked to a member of a neighboring church that has a new pastor.  With excitement in his voice, he reported the church was already averaging about 300 more in worship in only a few weeks.  When I asked where the people were coming from I was told they’re all our people, we just have more being consistent in their attendance.  Perhaps I’m being cynical, but could it be a case of people coming to check out the new pastor and when the newness has worn off those people will slip back into a pattern of irregular church attendance?

We all want to see more people attending church, but we must give very careful thought to the methods we use to encourage their attendance.  A seminary professor once encouraged my classmates and me to remember that whatever it takes to get people to come to church will require more of the same to keep them there.  If we decide to use dog and pony shows to attract people it’s going to take bigger and better dog and pony shows to keep them there, so we must take great care in choosing our methods. 
While I don’t know how much or how little we should use screens in worship, I know we tread on dangerous ground when we begin chasing trends.  Jesus may have alluded to this when he told the multitudes concerning John the Baptist What did you go out into the wilderness to look at?  A reed shaken by the wind?  But what did you go out to see?  A man dressed in soft clothing?  Behold, those who wear soft clothing are in king’s palaces.  But why did you go out?  To see a prophet?  Yes, I tell you, and one who is more than a prophet (Matthew 11:7-9).  Perhaps some of those who were following after John were simply there to see what the fuss was all about, checking out the latest prophetic celebrity.
For my part, I’ll probably eat less often at restaurants filled with television screens (which means I probably won’t eat out as often) and I’ll continue to pray and think about whether our worship is being relevant or simply trendy.
Dave Charlton, Pastor
First Baptist Church

PO Box

New Castle, KY 40050

www.davidcharlton.net

www.ncfirstbaptist.org
You are receiving this email because you have requested to be added to my email list.  If you would like to unsubscribe from this list simply reply to this email and type “unsubscribe” in the subject line.

